
WITH A LITTLE HELP FROM WORLDLINE

Case study / Smartbox Group

Optimised transactions for  
hassle-free online shopping

2003
Smartbox Group was founded 
by Pierre-Édouard Stérin, 
in partnership with the founder 
of Weekendesk. His plan was 
to bring the concept to France, 
under the Weekendesk franchise.

2007
Smartbox Group expanded 
internationally by acquiring the 
Belgian brand, Bongo. By this 
stage, it was selling seven million 
experiences a year in 11 countries.

2020
Smartbox Group offers a wide 
range of experiences across 
Europe with over 180,000 to 
choose from.

The challenge

Back in 2008, when Smartbox Group 
was still a French start-up, their main 
objective was to achieve rapid growth 
by expanding in other European markets. 
To increase its conversion rate, the gift 
box specialist had to make sure that its 
customers’ online shopping experience 
was effortless. Smartbox Group, 
therefore, needed a payment partner that 
could offer multiple local and alternative 
payment methods, currencies and 
languages. The company is now active in 
11 countries across Europe.

“In order to increase our conversion rate, 
Internet users must be able to browse in a 
comfortable environment. Worldline has 
helped us to understand the variety of 
payment practices around the world."
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Smartbox 
Group 
requirements Language

Each payment page 
provided on the Smartbox 
Group online store must be 
available in the customer’s 
own language.

Trust
European customers must 
be able to complete their 
transaction in a secure digital 
environment in which they 
feel at ease.

International
Customers must be able 
to see the product prices 
in their own currency.
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“We believe in our products, 
but we will lose our customers 
if they are not happy with our 
payment solutions. Worldline 
helps us offer the right mix of 
payment methods, so we can keep 
our conversion rate as high as 
possible."

David Derai
Treasury Director  
at Smartbox Group

Benefits of the solution

Security
Worldline uses cutting-edge technology to secure 
all its payment methods and services.

Local expertise
It doesn’t matter which country your business is 
thinking about expanding in, Worldline has local 
experts to resolve any region-specific issues.

International expansion
Worldline offers a wide range of payment methods 
to meet local market demands.

+14.5%
increase in 
eCommerce 
between 2015 
and 2019.

15,000 
products 
available on 
nine different 
websites.

18,000 
stores 
in Europe.

About 
Smartbox Group
Launched in 2003, Smartbox Group 
is the pioneer in experience gifts. 
The idea is simple: experiences 
are the best gifts you could 
give – a concept that has quickly 
become a resounding success 
with consumers!
Smartbox Group is now the 
European leader in gift experiences, 
and offers over 180,000 unique 
adventures. Smartbox Group 
distributes its products at over 
4,500 points of sale in France, 
including department stores, 
hypermarkets, supermarkets 
and speciality shops, as well as 
in Smartbox own-brand stores 
and online. With a network of 
40,000 partners in Europe, 
Smartbox Group continues to be 
the unbeatable market leader.
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